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Learning Objectives

• Neutral, unbiased questions aimed at 
your target population.

• Survey delivery methods.

• Simple data analysis.

• Got data, now what?
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Target Population

• Who are they?

• What do you 
want to know?

Demographics

• How do you want to 
segregate the data?

• Do your respondents 
mirror your target 
population?
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Integrity

• Understand the 
difference between 
Anonymous and 
Confidential

• Understand that 
your target 
population may be 
sensitive to 
information sharing

Understood
Limited

Neutral
Unbiased
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Scales

• Consistent

• Balanced

• “Likert”

Delivery

• Paper

• Electronic

• Interview

• Phone
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Response Rate

Data

• Distribution, %

• Weighted Average

• Filters

• Cross-Tabs

http://memory-alpha.org/en/wiki/Data
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Reports

• Professional, Accurate and  a lot of GRAPHS

Prepared to Make an Accurate Diagnosis

0%

20%

40%

60%

80%

100%

A B NYCC D Best 2005 NYCC

Top 2 Boxes Only

Sharing

http://www.amazon.com/Good-Ugly-Extended-Version-Collectors/dp/B0001GF2DS/ref=pd_lpo_k2_dp_k2a_1_img/102-1865785-2006556?ie=UTF8
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http://www.nycc.edu


